
BATOD Magazine 
Over 1,300 members receive the magazine. The 
publication reaches QToDs, a wide range of teachers, 
support staff, and coordinator staff in mainstream and specialist 
schools and colleges, and other associated professionals linked to deaf education. 
Four issues are published each year, all of which are available in hard copy and 
online. The Magazine publications run in line with the academic year, with issues 
released in September, December, March, and June. Each issue has a specialist 
theme, as well as regular updates on research, audiology, technology, and 
teaching resources. Authors access a standalone electronic copy of their article to 
share on their social media platforms. Each standalone article includes the logo 
details of the sponsors for that specific edition. 

BATOD website  
The website attracts visitors to a range of popular open access pages, click the 
links below for further information about each area. 
Open access informational publications specific to 

Audiology  

Assistive technology and innovative educational practice  

News and blog  

Jobs  

Events  

Resources for supporting children and young people who are deaf   
and deaf with additional needs  

Guidance to training as QToD  

Guidance for statutory assessment and examination access 

Information on policy and research  

The website has an average of 5000 views per month. 

Contact Lisa Bull – advertising@batod.org.uk
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Join BATOD to get THE Magazine for professionals in deaf education (0-25)

Accessible gaming
Music for deaf children
Bluetooth and Auracast

Enrichment –
sports & arts

See next page for rates and details of discounts available
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Careers in deaf education 

The specialist Qualified Teacher of Deaf Children and 

Young People (QToD) Team at Royal National Ear Nose and 

Throat (RNENT) has been in its current form since 

September 2022; however, the team has had a long 

history of involvement at RNENT, part of University College 

London Hospitals (UCLH) since the inception of the 

cochlear implant service back in 1982. The QToD team 

here is in a unique role in that our work involves input 

under both ear nose and throat (ENT) and audiovestibular 

medicine (AVM) departments, seeing children who are 

referred for cochlear implant assessment, providing 

ongoing habilitation and assessment for those children 

right up to carrying out the final appointment with the 

young person, before they transition to our adult service. 

We are also part of the clinical team in all clinics for 

children using bone conduction devices (BCD) and work 

collaboratively with our audiology colleagues for all 

hearing aid fitting and first follow-up appointments. We 

are part of the monthly complex needs clinic, carry out 

functional hearing assessments for those where use of 

amplification is not clear, and on occasion, support in the 

‘sharing the news clinics’ with the AVM departments, and 

also in the tinnitus and hyperacusis clinics. Multi-

disciplinary working is at the very heart of our day-to-day 

role and partnership, working with QToD colleagues who 

work in education is imperative in ensuring we provide 

holistic and collaborative support for the deaf children and 

families we see. 

Here, three of the team share their QToD journey, as 

interviewed by Rachael who then finishes the article with 

her own story. 

Ann East 

One of my first ever jobs was supporting a young deaf 

person and this kickstarted my interest in working with 

deaf people. Some years later, having undertaken the 

Communication Support Worker (CSW) course at the City 

Lit Centre for Deaf People, I explored furthering my career 

in either teaching or interpreting. I opted for teaching 

which meant I had to bite the bullet and get a 

Postgraduate Certificate of Education (PGCE) under my 

belt first. A few years later, I completed the ToD course at 

the University of Hertfordshire. Following graduation, I 

worked in a school for deaf children before moving into 

peripatetic services for 11 years. The move to supporting 

babies along with school-aged children and young people 

(CYP) was a steep learning curve. I enrolled on the Early 

Careers in deaf education 

The QToD team at the Royal National Ear Nose and Throat auditory implant centre share an insight to 

their career pathways

Royal National ENT and Eastmen Dental Hospital, London
Ann East

British Association of Teachers of Deaf Children and Young People

At the 2023 British Cochlear 

Implant Group meeting in 

Cambridge, I was pleased to 

present a poster sharing the 

findings of my recent audit of 

professionals’ practice with deaf 

multilingual children. The audit 

was conducted as part of my 

National Institute of Health 

Research, Applied Research 

Collaboration Pre-Doctoral 

Fellowship. I work as a Highly 

Specialist Speech and Language 

Therapist (Deafness) in Oldham 

and Rochdale, Greater Manchester 

and many of the families I work 

with speak languages such as 

Urdu, Punjabi, Mirpuri, Bengali, 

Polish or Roma at home. 

The term deaf multilingual (DML) 

is used to describe deaf children 

who are learning more than one 

spoken language. The annual 

survey conducted by The 

Consortium for Research in Deaf 

Education (CRIDE) reports that 

14% of deaf children use a 

spoken language other than 

English at home (CRIDE, 2021). 

In England and other English 

speaking countries, however, 

the number of DML children is 

increasing (Canon and Guardino, 

2022). 

There are specific challenges 

facing DML children, but they may 

also benefit from the potential 

social, educational and wellbeing 

advantages of being bi-/ multi-

lingual. Currently, DML children 

tend to perform less well 

academically and may have poorer 

mental health than their hearing 

counterparts (NDCS, 2019; Kvam 

et al. 2007; Novakova, 2020). 

A significant challenge for deaf 

children can occur when 

languages are not shared between 

family members (signed or spoken 

language) (e.g., Brown and Cornes 

2015). Additionally, Pert & Shah 

(2021) highlight that there is a 

high risk of home-language loss 

when communication support is 

provided exclusively or 

predominantly in English.  

Teachers of the Deaf (ToDs) and 

Speech and Language Therapists 

(SaLTs) play a key role in 

supporting the parents of DML 

children when they are making 

language decisions (Wright et al, 

2022).  Practitioners strive to 

provide the best care possible but 

are challenged by limited 

empirical evidence and resources. 

To date no audit has been 

published detailing how ToDs and 

SLTs manage the care for DML 

children. 

Audit Aims 

The purpose of auditing ToD and 

SaLT practice was to 

1. Identify service delivery 

practices of the professionals 

working with DML children. 

2. Measure these against best 

practice guidelines, identifying 

areas of good practice and 

areas for improvement. 

Identifying Best Practice 

Guidelines 

The Royal College of Speech and 

Language Therapists have 

published a guide for 

professionals when working with 

bi- /multi-lingual children. The 

Essential Foundations for Working 

Successfully with Bilingual 

Children Experiencing Speech 

Language and Communication 

Needs and their Families was used 

as a benchmarking tool for this 

audit (Pert & Shah, 2021).  This 

document outlines a range of best 

practice guidance for practitioners 

when working with bilingual 

families and ensures that 

practitioners work towards 

achieving language outcomes in 

the family’s home language and 

English. The following essential 

steps included in the guidance 

have informed the questions that 

were asked as part of this audit.  

Supporting deaf multilingual children  

Beth Kilmartin, Highly Specialist Speech and Language Therapist (Deafness), outlines an ‘Audit of 

Teachers of the Deaf and Speech and Language Therapists’
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MEDIA PACK 
2025-2026 

BATOD is the only professional body 
for Qualified Teachers of Deaf Children 
and Young People (QToDs) in the UK. 
The website and magazine are some  
of its flagship publications.
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Artwork for submitted adverts 
All artwork should be supplied as high resolution pdf files,  
in four colour process CMYK format with 3mm bleed and trims. 

Smaller adverts, half or quarter page, may also be supplied  
as a high resolution psd, jpeg, png, eps or ai file. 

Adverts embedded in Word documents are not suitable for 
publication. However, our graphic designer may be able to 
adjust them to a more suitable format. Please discuss this with 
Teresa Quail if you have any questions. 

* Magazine Standalone Articles  Authors have permission to share BATOD prepared standalone versions of their articles 
with their peers, on social media platforms etc. The advertisers that feature in an edition will also be acknowledged on the 
electronic standalone copy of the articles.

Deadlines for artwork for each issue: 

September issue Deadline for artwork: 1st August 

December issue Deadline for artwork: 1st November 

March issue Deadline for artwork: 1st February 

June issue Deadline for artwork: 1st May 

 
Artwork to be sent to advertising@batod.org.uk

Half page 
vertical:  

87 x 254mm

Quarter 
page:  

87 x 125mm

Full page: 210 x 297mm 

To be supplied with  
trims and 3mm bleed: 

216 x 303mm 

British Association of Teachers of Deaf Children and Young People

The BATOD Magazine has a circulation of approximately 1300 copies but reaches far 
more QToDs and associated professionals, teachers in early years, mainstream school, 
special schools and college, as well as SENDCos and support staff. 
It is produced 4 times each year: September, December, March and June. 

Option A: Magazine* only Option B: Magazine* + Website

Single issue 4 issues Single issue 4 issues

Full page £600 £2200 Full page in Magazine plus  
Home Page banner advert  
(1170x225px desktop/478x350px mobile)  
for 2 months  
(or full 12 months if 4 issues purchased).

£1100 £4000  

Full page in magazine plus sidebar advert on 
BATOD top viewed page (jobs)  
(263x290px) for 2 months  
(or full 12 months if 4 issues purchased).  

£1000 £3600

Half page £300 £1100 Half page in magazine  
plus sidebar advert (263x290px) 
on all information pages for 2 months  
(or full 12 months if 4 issues purchased). 

£500 £1800

Quarter page £150 £550 Quarter page in magazine  
plus sidebar advert (263x290px)  
on all resources pages for 2 months  
(or full 12 months if 4 issues purchased). 

£250 £900

Advertising rates
Banner 
advert

Sidebar 
advert

Half page:  
178 x 125mm

Half page bleed:  
210 x 147mm 

To be supplied with  
trims and 3mm bleed: 

216 x 153mm
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Adverts on BATOD website 

Please note also that BATOD National Executive Council does not necessarily endorse the contents of any advertisements 
published on the BATOD website and cannot accept responsibility for any inaccuracies.

Payment 
Please ensure your organisation’s 
finance contact’s details are 
provided.  
BATOD’s Treasurer will liaise 
directly with the finance contact.

Contact  
Please contact BATOD’s 
advertising manager, Lisa Bull,  
to discuss your advert placement  
advertising@batod.org.uk

Media blast offer 
We know that advertisers want to reach professionals in deaf education to alert them to a new offer, publication, event etc. 

BATOD uses a range of communication and social media platforms that include Mailchimp newsletter to all members, closed 
forums to members and non-members, X(Twitter), Facebook, LinkedIn.  

For £200 a featured paid advertisement can be posted across the platforms. To discuss any details further contact us via 
advertising@batod.org.uk

BATOD holds a national conference each year 
In 2026 BATOD is 50. 
Join us at the two-day conference event. 
Theme: Back to the future – transforming what we know now ready for 
tomorrow’s world. 
Dates: Friday 24th and Saturday 25th April 

Location: Mary Hare School, Arlington Manor,  
Snelsmore Common, Newbury RG14 3BQ 

If you wish to discuss an exhibitor package, community sponsor 
package etc please contact us via advertising@batod.org.uk 

Advertorial offer 
There is a growing interest among advertisers to publish an advertorial in 
the BATOD magazine.  

Commercial company  
1 full page advert plus 1 page article £700 
1 full page advert plus 2 page article £800 

Not-for-profit/charity  
1 half page advert plus 1.5 page article £350  
1 full page advert plus 1.5 page article £400

Home Page Banner 

Desktop 
1170 x 225px 
Less than 100kb 
PNG or JPEG

Sidebar Advert 

 

Desktop  
& Mobile 
263 x 290px 
Less than 50kb 
PNG or JPEG

Mobile 
478 x 350px 
Less than 50kb 
PNG or JPEG

478 x 350px
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